
The	
  Online	
  Lifestyle	
  Magazine	
  &	
  Social	
  Club	
  
tailored	
  to	
  suit	
  the	
  lucra;ve,	
  	
  

slightly	
  older	
  market.	
  
	
  

Informa;on	
  Pack	
  for	
  GrownUps.co.nz	
  
 

Contact	
  richard.poole@grownups.co.nz	
  021	
  742597	
  



§  More	
  than	
  150	
  kiwis	
  turn	
  50	
  every	
  day	
  	
  
§  Account	
  for	
  almost	
  1/3	
  of	
  the	
  populaFon	
  (24.78%	
  in	
  1996)	
  and	
  30%	
  of	
  

the	
  online	
  populaFon	
  
§  Control	
  >65%	
  of	
  disposable	
  income	
  	
  and	
  spend	
  16%	
  more	
  per	
  person	
  
§  Account	
  for	
  a	
  large	
  %	
  of	
  purchases	
  (e.g.	
  80%	
  of	
  new	
  premium	
  cars)	
  
§  Influencers	
  across	
  4	
  generaFons	
  within	
  families,	
  whether	
  informaFon	
  

collecFon	
  or	
  ulFmate	
  decision	
  makers	
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The	
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  Market	
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Our	
  Digital	
  MarkeFng	
  Channel	
  
3	
  

•  Dedicated	
  to	
  the	
  50+	
  
market	
  in	
  NZ	
  

•  158,000+	
  uniques	
  a	
  
month	
  

•  83,000	
  reg	
  members	
  
•  39,000	
  email	
  
subscribers	
  

•  Avg	
  page	
  dur	
  	
  
=	
  1m46s	
  

•  Avg	
  session	
  	
  
=	
  5m25s	
  

Brand	
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EducaFon	
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Leads	
  

	
  
	
  
	
  

Drive	
  Sales	
  

Deliverable,	
  Measurable	
  &	
  Accountable	
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Our	
  Digital	
  MarkeFng	
  Channel	
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• Trusted	
  
informaFon	
  hub	
  &	
  

resource	
  
• Two-­‐way	
  

communicaFon,	
  
unlike	
  mass	
  
market	
  sites	
  

• Target	
  by	
  age,	
  	
  
	
  	
  	
  gender,	
  locaFon	
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Drive	
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Deliverable,	
  Measurable	
  &	
  Accountable	
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Our	
  Digital	
  MarkeFng	
  Channel	
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•  ConFnuous	
  flow	
  	
  
of	
  new	
  potenFal	
  

customers	
  
• Word	
  of	
  mouth	
  
markeFng	
  via	
  the	
  

community	
  
•  88%	
  parents,	
  71%	
  
g’parents,	
  60%	
  have	
  
acFve	
  investments,	
  	
  

79%	
  buy	
  online,	
  64%	
  
travel	
  overseas	
  1+	
  Fme	
  

a	
  year	
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Our	
  Digital	
  MarkeFng	
  Channel	
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• ROI:	
  CTR,	
  open	
  rates	
  &	
  
Fme	
  on	
  page	
  above	
  
Industry	
  standard	
  for	
  	
  
Display,	
  eDMs	
  &	
  content	
  

• Highest	
  proporFon	
  	
  
of	
  mortgage	
  free	
  	
  
home	
  owners	
  

• 94%	
  are	
  45+	
  
(Very	
  Low	
  ad	
  spend	
  	
  
wastage)	
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Category	
   Display	
  CTR	
  %	
  	
  
(Ind	
  Avg	
  0.04-­‐.08)	
  

Solus	
  eDM	
  Open	
  rates	
  
%	
  

Solus	
  eDM	
  CTR	
  %	
  

Health	
  &	
  Wellbeing	
  
Products	
  

0.36	
   27.3	
   14.33	
  

Pharmaceutical/drugs	
   0.37	
   30.48	
   7.79	
  

Travel	
   0.31	
   20.12	
   25.98	
  

Automotive	
   0.27	
   23.29	
   20.77	
  

Banking/Investment	
  
products	
  

0.22	
   25.94	
   6.67	
  

Entertainment	
  (Movies	
  &	
  
Concerts)	
  

0.23	
   23.89	
   34.38	
  

Home	
  &	
  DIY	
   0.20	
   35.63	
   8.22	
  

ReFrement	
  Village	
   0.28	
   24.56	
   12.53	
  

UFliFes	
   0.21	
  

Telecommunications	
   0.16	
  

ChariFes/Community	
   0.24	
   23.05	
   17.03	
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ROI:	
  Previous	
  Campaign	
  Results	
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Advertorial	
  Article	
  

o  Up	
  to	
  500	
  words,	
  5	
  x	
  images,	
  logo,	
  links,	
  video	
  (YouTube)	
  &	
  calls	
  to	
  action	
  
o  Option	
  to	
  replace	
  or	
  edit	
  article	
  over	
  term	
  &	
  featured	
  under	
  the	
  relevant	
  section	
  of	
  choice.	
  
o  Promote	
  informative	
  content,	
  brand	
  and/or	
  offers	
  

o  *1	
  mth	
  $500	
  +GST	
  *3	
  mths	
  $900+GST	
  *6	
  mths	
  $1,295	
  +GST	
  *12	
  mths	
  $1,995	
  +GST	
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BRANDED	
  SECTION	
  W/LIBRARY	
  OF	
  ARTICLES	
  

o  Ownership	
  of	
  a	
  branded	
  section,	
  with	
  relevant	
  articles,	
  downloads	
  and	
  calls	
  to	
  action	
  
o  Include	
  video,	
  enquiry	
  forms,	
  branded	
  skins/banners,	
  links	
  to	
  topic	
  discussions	
  on	
  GrownUps	
  
o  Seek	
  to	
  create	
  interest	
  in	
  a	
  category	
  and	
  then	
  push	
  people	
  to	
  specific	
  products	
  and/or	
  offers	
  
o  Include	
  competitions	
  

o  From	
  $3000	
  +	
  GST	
  per	
  month	
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RESEARCH	
  SURVEYS	
  AND	
  POLLS	
  

o  Embedded	
  within	
  the	
  site,	
  usually	
  over	
  a	
  three	
  week	
  period	
  
o  Depending	
  on	
  call	
  to	
  action	
  &	
  incentive,	
  can	
  yield	
  up	
  to	
  1000	
  responses	
  
o  Up	
  to	
  50	
  questions	
  
	
  
o  From	
  $2000	
  +	
  GST	
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Solus	
  eDM	
   	
  
o  Database	
  of	
  38,000+	
  subscribing	
  

members	
  nationwide	
  
o  Open	
  rates	
  20%	
  -­‐	
  35%	
  	
  
o  ClTR’s	
  range	
  from	
  5-­‐50%	
  
o  Promoting	
  unique	
  GrownUps	
  /	
  Brand’s	
  

call	
  to	
  action	
  offer	
  
o  Option	
  of	
  targeting	
  via	
  age,	
  region	
  or	
  

gender	
  	
  

o  $500	
  admin	
  set	
  up	
  /	
  testing	
  fee	
  also	
  
applicable	
  

o  27c	
  per	
  email	
  record.	
  (Final	
  price	
  
dependent	
  on	
  filtering	
  criteria)	
  

o  Minimum	
  send	
  value	
  $3000	
  +	
  GST	
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e-­‐Newsletter	
  Promotion	
  [~39,000	
  members]	
  
editorial	
  promotion	
  (3)	
  
o  editorial	
  promotion	
  in	
  	
  1	
  x	
  e-­‐Newsletter	
  
o  Clicks	
  thru	
  to	
  article	
  on	
  GrownUps	
  or	
  your	
  

website.	
  [Title	
  50	
  characters/body	
  250	
  
characters.	
  	
  Image	
  140x80	
  or	
  140x140]	
  

o  $1,000	
  +GST	
  per	
  e-­‐Newsletter	
  
	
  
Big	
  banner	
  &	
  editorial	
  promotion	
  
o  590w	
  x	
  93h	
  static	
  	
  banner	
  (1)	
  &	
  editorial	
  

promotion	
  (3)	
  clicks	
  thru	
  to	
  article	
  on	
  
GrownUps	
  or	
  your	
  website.	
  

o  $2,000	
  +GST	
  per	
  e-­‐Newsletter	
  

Mini	
  banner	
  &	
  editorial	
  promotion	
  
o  300w	
  x	
  65h	
  static	
  banner	
  	
  (2)	
  &	
  editorial	
  

promotion	
  (3)	
  clicks	
  thru	
  to	
  article	
  	
  
on	
  GrownUps	
  or	
  Brand’s	
  website.	
  

o  $1,500	
  +GST	
  per	
  e-­‐Newsletter	
  

Blue-­‐box	
  &	
  editorial	
  promotion	
  (4)	
  
o  140w	
  x	
  135h	
  static	
  banner	
  	
  &	
  editorial	
  

promotion	
  clicks	
  thru	
  to	
  article	
  	
  
on	
  GrownUps	
  or	
  your	
  website.	
  

o  $1,500	
  +GST	
  per	
  e-­‐Newsletter	
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Run	
  of	
  Site	
  Display	
  Advert	
  &	
  Category	
  Sponsor	
  
o  Choice	
  of	
  760w	
  x	
  120h,	
  728w	
  x	
  90h,	
  

160w	
  x	
  600h	
  or	
  300w	
  x	
  250h	
  pix	
  
display	
  advert	
  run	
  of	
  site	
  

o  Clicks	
  thru	
  to	
  article	
  on	
  GrownUps	
  or	
  
your	
  website	
  	
  

o  $35	
  +GST	
  CPM	
  
	
  	
  
	
  

1

2

3

Big	
  Banner	
  

Island/Rectangle	
  

Skyscraper	
  
2

1

3 4 Category	
  Sponsorship	
  -­‐	
  
$2000	
  +	
  GST	
  per	
  month	
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  Links	
  also	
  

available	
  POA	
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