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k .co.nz where GrownUps click... April 2011

Every hour 5+ kiwis turn 50

Put yourself in front
of the fastest growing

- w.market in NZ. 49% of New:

» Zealanders,aged 50 ha“\’le

Ee heard of GrownUps &‘27%
have recommended it

The 50+ demographic is too important to ignore

e 1in 4 kiwis are over 50 (1.35m NZers). During 2011 alone over 50,000 people will turn 50 (>5 kiwis an hour?)

They control >65% of disposable income and within 15 years will account for 80% of individual net worth

Baby boomers also have a strong influence on the purchase decisions for their entire family with advice
for their parents, children and grandchildren

Overall they account for:

- spending 16% more per person than the average kiwi - 50% face care purchases
- 44% of travel expenditure - 55% coffee purchases
- 43% of TVs and 46% of all large appliances sold - 39% of alcohol purchases
- 60% of new car purchases - 25% of toy purchases

+ Why promote online?

e The fastest growing media channel in NZ & 50+ is the fastest growing group online globally

Total online media spend in NZ 2010 =$257m, up from $214m in 2009

3rd highest advertising spend behind newspapers and TV

Overtaken magazine & radio advertising spend during 2010

Media consumption: we spend 26% of our time each day online vs 12% of media spend = change will come...

— If you would like to speak with active, engaged NZers aged 50+, you need to be on GrownUps

e GrownUps is NZ’s only lifestyle website dedicated to = An online social club, allows two-way communication
the active 50+ community (began in 2006) between audience and advertiser - unlike other
e Converse with >100,000* Unique Browsers (UBs) monthly media channels

A leading NZ site for Average visitor time spent p/page = 50,000+ Members (with 73% for >1yr)

Articles are consistently highly ranked by Google Search = Over 30,000+ weekly newsletters to members
Articles can assist the Google ranking of your site * 99% are 45+, >50% are under 65yrs, 66% Female
Visitor base mirrors the NZ population spread * 87% local traffic (Other NZ community sites <40%)
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NZ’s best lifestyle site for over 50 years

(Stats courtesy of Net//Ratings, ASA, IAB, TNS Yellow Usage monitor Feb 2011, NZ Census, Google Analytics, GrownUps, Senior Agency & Roy Morgan Single Source NZ)




GROWNUPS004

grownUpPs

.Co.nz

GrownUps.co.nz visitor statistics

Technology

93% on broadband (NZ total 50+ pop 40%)

91% access the Internet everyday (NZ 50+ pop 42%)
89% spend greater than 5 hours a week online

57% spend greater than 11 hours per week online
92% use the internet to search for information
Average Page Duration:

consistently one of the longest in NZ

60% use Facebook

92% have a mobile phone

39% can access the internet via their mobile phones
90% primarily access the internet from home

Consumption & hobbies

78% purchase online (NZ total 50+ pop 31%)

38% search for Entertainment

38% are interested in film and theatre

72% are avid book readers

47% are avid cooks

78% are pet owners

82% are avid walkers

53% are avid gardeners

86% visit a supermarket at least once per week

62% visit a pharmacy at least once per month

32% are considering buying a car within the next 6 months
51% are considering buying electronics within the next 3 mths

Family & influence

90% are parents

73% are grandparents

86% live in a one or two person household

32% spend >$250 per year per grandchild

73% assist their children financially (48% a year ago)
% spend on grandchildren; 32% spend on toys, 50% on
clothing, 26% on entertainment

% assisting children financially; 14% with housing,
23% with education or childcare (up to 60% of some
private school fees are paid for by grandparents),
22% with general expenses, 18% with loans

Community
48% have been GrownUps members for >2yrs
74% are involved with a service or community org

where GrownUps click...

Health & wellbeing

52% search Health & Medical online

74% include a health supplement in their diet

31% Never visit an optometrist

79% Never visit an audiologist

36% Never visit a dentist

More people have become active in exercise & sport,
and search online for healthcare & medical products
than a year ago

Money

32% have a Trust

25% households earn $100,000+ (primarily 1-2 pax)
60% have active investments (NZ 50+ pop 34%)

25% search for investment information online

72% use internet banking

39% are likely to invest in Bank Term Deposits in the
next 6 months

83% own their own home

11% own their own home and 1 or more investment
properties

87% are mortgage free by the age of 60

33% are Business professionals, managers, business
owners, skilled or technical workers

26% are likely to invest in Kiwi Saver in the next

6 months

8% are likely to invest in property in the next 6 months
30% would consider reviewing their insurance

Travel

61% search for Travel info online

64% spend over $1000 per trip on average
70% are interested in motorhoming

82% are interested in cruise travel

44% travel at least twice per year

13% don’t book travel, they just go

65% travel overseas a least once per year
89% travel domestically a least once per year
52% book their travel online

23% intend to travel to Australia in the next 6 months
90% are interested in rail travel

82% fund their travel with savings

22% generally travel on their own

(Stats courtesy of Net//Ratings, ASA, IAB, TNS Yellow Usage monitor Feb 2011, NZ Census, Google Analytics, GrownUps, Senior Agency & Roy Morgan Single Source NZ)
Contact: garth.hill@grownups.co.nz 09 583 0125, 021 836 307; richard.poole@grownups.co.nz 09 583 0050, 021 742 597;
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Start up visitor targeting

Make the Most of Warm Weather in
Boutique and Luxury Accommodation
(edit)

Autumn is upon us but before the cold weather sets in, why not enjoy the last of
H H . summer’s warmth in one of our many unique properties? Leave early to avoid the Easter

Categorles InCI Ude1 crowds and bask in a peaceful setting such as picturesque Wanaka, explore the stunning

Melson region, warm your bones in Morthland or discover the arts and crafts as well as
H H 1 the wines and d f the Hawlke’s Bay. Below have highlizhted f the hi

« Travel & accommodation (incl activities, rail/coach, C wines i proceest the Havies bays Below o T loeichied oome of tha e
array of properties to discover on accommodate-me.co.nz. New Zealand has so many

wonderful places to stay, find them easily without having to filter out the mundane.

Advertorial articles

camping, motorhoming, tours, transport/rentals)

Extraordinary properties are our specialty and we are proud to present this small
selection.

e Health & wellbeing

. . R R M tain R. Bouti Lod
« Finance & legal (incl insurance & asset protection) S

= —=
This purpose built, boutique Wanaka lodge is located

P Retl rement Ilfestyle in 10 acres of parkland on the Cardrona Valley Road,
offering travellers a peaceful, mountain retreat
environment. Modern interiors fitted with log fire,

hd Home & Gardening squishy sofas and luxuriously appointed bathrooms

make for a totally comfortable and relaxing stay.

e Pets o
Put your fest up and stay awhils in a garden
. . e hammock. Sink into the outdoor hot tub and soak up the Southern night sky. Unwind on
hd Ente rtalnment/ACthltleS, FOOd & Beverage the veranda watching the sun set over the mountains. Breathtaking mountain views are
visible from every luxurious room. Make yourself at home and let the surroundings flood
P Tech nology your space and senses.

For more on this property, click here.

e Cars & Boats
The Loft Bed and Breakfast
® LlfeSter Mestled in the foothills of Havelock North, the heart
of ¥ine Country, is the Loft Bed and Breakfast. John
and Iris offer warm hospitality and premium Bed and
Breakfast accommodation in their architectural home

Up to 500 words, 5 images. Able to be updated throughout with wondsrful outdoor tving.

the yeal’ Wlth neW OfferS Or Informatlon - |nC|UdeS The quality king and queen rooms are equipped with en-suites, a television, shower or
. . R R R spa bath, wireless broadband, electric blankets and more .The house is filled artistically
newsletter insert. Options to include an AV clip or video. with New Zealand art and artefacts and John has an art studio to visit. A sumptuous
cooked brealfast is included and dinner provided on request. Qutstanding views are
Opt'm'sed for Search englne market'ng (SEM/SEO)_ enjoyed from the extensive decks and the award-winning garden.

High impact visitor targeting

Banners
Join arcund 47,800 like
i 3= ] g =, minded individuals and
Home page slide show —1- 3 : s |

Five rotations available per month.

Articles

Branded ‘gutters’

B Latest Discussions

Latest Snap Poll

L L rywm—ee

Wephdars Sety

GROWNUPS004
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High impact visitor targeting

Big Banner display

growntPs

50+ Commusnity *

(760 x 120 sitewide)
600,000" page impressions per month
Average click throughs above market
averages.

W MyGrownlps Connact Living

» Hotices
Tell a Friend about G"U“"“:‘E

Try the new Moccona
Inspirafions range

Main Category & Lifestyle/

Sponsorships (468 x 60)

Travel & accommodation, Health &
wellbeing, Money/Finance, Lifestyle,
Retirement Living, Entertainment, Food &
beverage, Pets, Home & garden, Hobbies
& Sports, Technology, Family, Genealogy,
Cars/Boats, Retirement, People, Image,
Competitions, News, Games, Directories.

firding 1t hard? Find oul
sbioul notier breatment
optian, Or diszuss with
your dactor,

Live Chat

‘With fallow Grownlips in
aur mult room chat

Gt an top of your
chalosteral

Trying t lower your
cholesterol levels, but

RS0 Sexual MHealth

R Theck out the new sesled
5ﬂ+| sectian {Plesss nats you

must be logged in)

Play coe game - Help tave
P You can help save lhes by
Sk | completing the Save the

Children crossward ar

List your Clawified
House Sitters, Employment.
Far Sele, Froperty &

I Personsts

Make the Most of Warm Weather in
Boutique and Luxury Accommodation
(edit)

Autumn i3 upon us but before the cold weather sets In. why not enfoy the last of
summer's warmth in une of our many unique proger e Leave sarly Lo svoid the Easter
crowds and bask in a peaceful setting such as picturesque Wanaka. explore the stunning
Nelson region, warm your bones in Nortiland or dscover the arls and cralls as well as
the wines and produce of the Hewde's Day. Delow we heve highlighted some of the huge
array of prupesties to discover on auc dateme. o Hew Zealand has su many
wonderful places to stay, find them easily without having to filter cut the mundane.

vellow” R
Trlvll,‘lc.wmmudu o
E.d:mmns. Directary

Perpg_tualv

The Perpetual
Maortgage Fund

7.574

Extraordinary properties are our spacislty and we are proud to present this small
aelne tian

AV clip

Skyscraper display

T
pley vour part

Rosearch wirveys - Geot Rewarded Now
Headth Insurance product cumparison

= Ouinevie Property
[@ im-g_mm\ L
]

® B PLAY

(160 x 600 sitewide, excludes homepage)
600,000' page impressions per month

Average click throughs above market averages.

Changin

! beabiith - Jassy Dean Trust
SEALINK | L. Salari - 13, 14
Newemher

Win & travel pass for 2

sdults and car, retum to
‘Waiheke lsland with
Seakinkl

Notices
(sitewide, excludes homepage)
600,000" page impressions per month.
Image & text.

Featured Advertorial

Up to 500 words, 5 images/logo, links. Can
include GrownUps discounts, competitions,
video, AV clips and can be updated
monthly with weekly newsletter links.

Recommended sites link

£ Recipes
Find sume delicious recipes
by clicking heve.

Gulde to Retirement Living
Geb your wwn copy far
fres, heee.

Foliow us un Twitler

» Games

» Columnists

The Loft Bed and Breakfast

Hestied in the foothills of Havelock Horth, the heart
uf Wine Country. is the Loft Bed and Breakfast. John
and bis uffer warm hospitality and premium Bed and
Brealkiast accommadation in thelr archites tural home
with wonderful outdeor hing.

The qualily king and queen roums are equagped with en-suiles, a Leleviion, shower o

sps Bath, wirslege Broadband, simeteic Blankete and mors The bous

with Hew Tealand art and artefacts and Jahn has an art studia to vsit. & sumptunus

cocked breakfastis included and dinnér provided on request. Outstanding views are
enjoyed from the extensive decks and the mward-winning garden.,

For nrs on Usis property, click hare,
Wairepo House

an nasks af comdort, fine foad and warm haspitality,
this unigue cofonisl homestead offers luury country
sccommodation in the heart of the Nelson region.
Wairepu House js an award-winning. stylish countiy
home leaturing native Umbers. stained glass, chapel
cellings, sunmy docks and autdanr nanks with dews
of estuary, nethve ferns, expansive gardens and

recommended sites

Hot Travel Desls

Bus Fares arou

The e guest suites sre sach uriguely desigmed and furrished with robes., goase-damm
diriets, undnriays, elctric hlankets and quality linon. An evening plattor of Incal
delicacies. wine, beers and port, » deliclous gourmet breskfast and packed lunch of your
cheice are included in the tariff

D yuu need
200, eChre Can
< here to find out

Far meanm o this rogecty, clisk here

(sitewide, excludes homepage)
600,000" page impressions per month.

Weather & Poll sponsorships
(sitewide)
600,000" page impressions per month.

Island/in-article display
(300 x 250)

ey )

weather
o

Kaikoura
Fine Max: 18°C Minz 11 °C

v

More: ol | internationsl | merine

wvote in our polis o)

What do you think the Female
version of our recent Sliverfox
Competition should be called?
O Silvervixen

O Silverfuxy Lady

Foxy Lady

SilverSiren

Sibveriitty

Foxy Gal

Galden Cir

Othor (Please email us via the
Feedback Form)

Q00 D00

snd, e
Stone Store Lodge .r-lll»wnpv.r Beds in town! Boak

This purpese bullt, architnc turally designed, [fokn Peveiviho-and patirme
lwariaus and eca friendly aczemmadatien fust 2 kms
from the centre of Kerikeri township, is the ideal
place Lo stay when visiting the beautiul Bay of
Islards, Nestied amongst superls bush with Kerikerl
Inint ews feam rach private dnck, the Indgs has
three spacious Hng suites with heating and zesling
to any desired temperature. All rooms have én-suites
andd wireless internet fs available,

Caledonia.

3 Tha Great Gesan
Tariif includes a healthy full hraaldast then later enjay the autdaar hath set in the bush 1

and deliclous wood fired pizas. Grest restaursnts, the historic Kerlked basin “The Cradie
of the Nation™ and the shopping ares of Keriker are all within walking distance.

Flan B « Tahe the uncer ainty
oul of your finencisl luture by
clicking here

Far mare an Uhis progerty, click here.
Accommodate-Me.co.nz is New Zealand's largest boutique sccommodation website.

Artiele by: Joenne Devies

details

Published 27th Feb 200V Uttra V - Perfarmance

riar Man. Trus
tural usistance,
ure

=, print

600,000' page impressions per month
Average click throughs above market
averages.

AKLD - WGTN from 5-ﬂpp-'l|d.FHEE WINE

Advet sement
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High impact member targeting

Solus (single branded eDM)

Email sent to 32,000+ subscribed members. Target the
entire database or by region, age or gender.

A solus email has your content/brand only.

Average of 35% open rates (up to 50% depending
on the offer)

Click through rates of over 10%

(up to 50% depending on the offer)

Weekly newsletter and
GrownUps offers

Sent to over 30,000+ subscribed members every week.

Average open rates of 30%, with click through rates up
to 50%.
Options to have a ‘brand takeover’.

1. Top banner display (300 x 65 static)
Click to your website or an advertorial on GrownUps.

2. Skyscraper display (160 x 600 static)
Click to your website or an advertorial on GrownUps.

3. Newsletter editor introduction
35-50 word promotion within the introduction by our
editor.

4. Island display (300 x 250 static)
Click to promotion on GrownUps or to an external site.

5. Newsletter insert (120 x 240 static)
Click to promotion on GrownUps or to an external site.
Includes 25 word promotion.

where GrownUps click...

The new

BMW 3 Series.

Welcome to the 3volution.

FRE nvestment Briefing }
v

Succes: for a new decade

i 8]
EIoWITPs

18th October 2010 GrownUps News

inthisissue

Welcome toyour GrownUp) Hews

tocontactus

WE GUARANTEE

THE BEST EARLY BIRD FARES

REDUCED BY
UPTO 21%

perpetual Q)
1.5 7%

Get Your FREE Investment Statement 3

The Perpetual
Mortgage Fund
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Research and surveying the audience

Indepth surveying of visitor and member base.
Ability to grow your database (via competitions also)
by integrating forms with articles.

u
grownilPs

50+ Community

# MyGrownUps Connect Living Travel Heath Money [N

the corner...

where GrownUps click...

v'¢‘-”
%2

/XX

Games Directories Offers Competitions Solkd Gold FM.  Contact

Latest News  Listen live to Radio  Weather Events Calendar  Horoscopes

Emall Address

Super Gold Survey for GrownUps

e you of an olde friend ftamily mermiber.

search Groweips (D)

ron sz ) D

Pasoword Do you have a Super Gold Card? wsﬁeu e
T e
Recent example: e Olmarnon S
) W o oren 3 0 e o tpr ot e R
1100+ respondents over a 2-3 week period, sy e | ity South Australia
; . e e+ | | Ber =
with surveys up to 25mins long. g
- - - - LNo /
Quiality information and can be linked to or from s oy i / 4
amonth using Super Gold Care &
- O Less than §10
an advertorial. ] a
O More than 550 y TH
/ \
e ‘o

Would you be affected If the Super Gold Card vas taken away?

Oves

Owo
O pont Care

Hﬁ‘“ﬂ%‘(‘i‘n "

Any other comments?

Health & Life Insurance
[@IO)rrarry
196 of Lot e ke

Technical Specs

Accepted Data Formats Include
e GIF, JPG, SWF (must have a backup GIF or JPG), HTML, Third Party Redirect Tags

ClickTAG Specifications for flash files
e The destination URL should not be embedded in the Flash file; instead the variable clickTAG should be
referenced. We will assign the destination URL to this variable, allowing us to track clicks on the advertisement.

Create a button or movie clip on the top layer with clickTag as the symbol name. Add the standard clickTAG code
to Frame 1 of the Timeline.

on (release) {
getURL(_levelO.clickTag, “_blank™);

120 x 240, 300 x 65,

Tile (newsletter - static jpeg) 160 x 600 39 kb
Big Banner 760 x 120 39 kb
Skyscraper 160 x 600 39 kb
Island Ad 300 x 250 39 kb
Sponsorship 468 x 60 39 kb
Solus (eDM) (HTML) use of background images. Embed any click tags.

Please prepare for “disabled images” and ensure that all images have 500 wide 100 kb

appropriate ALT attributes. Ensure tested across various email clients.
For addressing, Dear [firstname, fallback = GrownUps Member]
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Rate card channels

Start-Up visitor targeting

Advertorial (12 Months - change out every 3 months, newsletter link): $1200 per annum

Advertorial + AV clip with voiceover

. . ik r annum
(12 Months - change out advertorial every 3 months, newsletter link): RS

High Impact visitor targeting ( from $750 per month) All include advertorial content

Featured Advertorial: $750 per month
Recommended Sites Link (sitewide, excludes homepage): $1200 per month
Homepage slideshow image $2000 per month
Notice (sitewide image & link excludes homepage): $2000 per month
Sponsorship (category, poll or weather): $2000 per month
Button (sitewide excludes homepage, expanded image): $3000 per month
Display banners (Min 50,000 page impressions): Cost per 1000 views $35 CPM
Branded sitewide ‘gutters’ $1000 per day

High Impact member targeting ( from $1000 per month) All include advertorial content

Internal messaging to memberbase

(no time limit on opening, min full dbase): SC per message

Newsletter insert (& 35 words): $1000 per newsletter
Newsletter banner (300 x 65, 300 x 250, 160 x 600): $1500 per newsletter
Newsletter editor introduction + newsletter banner: $2000 per newsletter
Competitions (forms, newsletter promo, keep dbase): 1 month $2000 per competition
Solus single branded eDM (min $2000 spend): 27c per email

Other targeted member & visitor channels, creative services

Research - Member & Visitor surveys: POA
Video - in-article options POA
Microsite - product launch, ownership of a sub category: POA
s Creative design services & writing/content production POA
g - Please note discounted rates for multi/longer term bookings - Maximum file sizes apply
% - All prices exclude GST and any creative costs - Rates effective April 2011
&
(O
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where GrownUps click...

Monthly high impact packages (min 3 months)

Featured Month
advertorial
+ Recommended

Sites Link

+ 1 x Newsletter

insert

Cost per
month

Rate card
Value per
month

Silver:

Featured Month
advertorial
+ Recommended

Sites Link

Bronze:

Featured Month

advertorial

*All prices exclude GST, any creative costs and are for a minimum 3 consecutive month booking period, billed

and paid for monthly in advance.

Please note that audio and video options are available

Contact: garth.hill@grownups.co.nz 09 583 0125, 021 836 307; richard.poole@grownups.co.nz 09 583 0050, 021 742 597;



