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Every hour 5+ kiwis turn 50

Put yourself in front
of the fastest growing

Media Kit

October 2011
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The 50+ demographic is too important to ignore

e 1in 4 kiwis are over 50 (1.35m NZers). During 2011 alone over 50,000 people will turn 50 (>5 kiwis an hour!)

» They control >65% of disposable income and within 15 years will account for 80% of individual net worth

« Baby boomers also have a strong influence on the purchase decisions for their entire family with advice

for their parents, children and grandchildren

o Overall they account for:
- spending 16% more per person than the average kiwi
- 44% of travel expenditure
- 43% of TVs and 46% of all large appliances sold
- 60% of new car purchases

<+ Why promote online?

- 50% face care purchases
- 55% coffee purchases
- 39% of alcohol purchases
- 25% of toy purchases

o The fastest growing media channel in NZ & 50+ is the fastest growing group online globally

Total online media spend in NZ 2010 =$257m, up from $214m in 2009

3rd highest advertising spend behind newspapers and TV

Overtaken magazine & radio advertising spend during 2010

Media consumption: we spend 22% of our time each day online vs 12% of media spend = change will come...

= If you would like to speak with active, engaged NZers aged 50+, you need to be on GrownUps

GrownUps is NZ’s only lifestyle website dedicated to
the active 50+ community (began in 2006)

Converse with ~100,000* Unique Browsers (UBs) monthly
A leading NZ site for Average visitor time spent p/page
Articles are consistently highly ranked by Google Search
Articles can assist the Google ranking of your site
Visitor base mirrors the NZ population spread

« An online social club, allows two-way communication

between audience and advertiser - unlike other
media channels

e 60,000+ Members (with 75% for >1yr)

o Over 33,000+ weekly newsletters to members

o 98% are 45+, >50% are under 65yrs, 66% Female

o 87% local traffic (Other NZ community sites <40%)

NZ’s best lifestyle site for over 50 years

(Stats courtesy of Net//Ratings, ASA, IAB, TNS Yellow Usage monitor Feb 2011, NZ Census, Google Analytics, GrownUps, Senior Agency & Roy Morgan Single Source NZ) 1
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GrownUps.co.nz visitor statistics

Technology

93% on broadband (NZ total 50+ pop 40%)

91% access the Internet everyday (NZ 50+ pop 42%)
90% spend greater than 5 hours a week online

59% spend greater than 11 hours per week online
91% use the internet to search for information
Average Page Duration:

consistently one of the longest in NZ

62% use Facebook

94% have a mobile phone

43% can access the internet via their mobile phones
89% primarily access the internet from home

Consumption & hobbies

79% purchase online (NZ total 50+ pop 31%)

37% search for Entertainment

1% are interested in film and theatre

74% are avid book readers

53% are avid cooks

78% are pet owners

82% are avid walkers

72% are active gardeners

86% visit a supermarket at least once per week

66% visit a pharmacy at least once per month

32% are considering buying a car within the next 6 months
51% are considering buying electronics within the next 3 mths

Family & influence

88% are parents

71% are grandparents

85% live in a one or two person household

39% spend >$250 per year per grandchild

73% assist their children financially (48% a year ago)
% spend on grandchildren; 31% spend on toys, 50% on
clothing, 26% on entertainment, 37% on hobbies

% assisting children financially; 14% with housing,
24% with education or childcare (up to 60% of some
private school fees are paid for by grandparents),
20% with general expenses, 19% with loans

Community
52% have been GrownUps members for >2yrs
74% are involved with a service or community org

(Stats courtesy of Net//Ratings, ASA, IAB, TNS Yellow Usage monitor Feb 2011, NZ Census, Google Analytics, GrownUps, Senior Agency & Roy Morgan Single Source NZ)
Contact: garth.hill@grownups.co.nz 09 377 4567, 021 836 307; richard.poole@grownups.co.nz 09 377 4568, 021 742 597

where GrownUps click...

Health & wellbeing

49% search Health & Medical online

63% purchase health supplements

32% Never visit an optometrist

79% Never visit an audiologist

37% Never visit a dentist

More people have become active in exercise & sport,
and search online for healthcare & medical products
than a year ago

Money

32% have a Trust

25% households earn $100,000+ (primarily 1-2 pax)
60% have active investments (NZ 50+ pop 34%)

29% search for investment information online

75% use internet banking

40% are likely to invest in Bank Term Deposits in the
next 6 months

80% own their own home

11% own their own home and 1 or more investment
properties

87% are mortgage free by the age of 60

33% are Business professionals, managers, business
owners, skilled or technical workers

26% are likely to invest in Kiwi Saver in the next

6 months

8% are likely to invest in property in the next 6 months
30% would consider reviewing their insurance

Travel

56% search for Travel info online

64% spend over $1000 per trip on average

70% are interested in motorhoming

82% are interested in cruise travel

48% travel at least twice per year

14% don’t book travel, they just go

64% travel overseas at least once per year

91% travel domestically at least once per year
24% travel on their own

21% intend to travel to Australia in the next 6 months
90% are interested in rail travel

81% fund their travel with savings

58% are potentially interested in Escorted Tours
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Start up visitor targeting

Make the Most of Warm Weather in
Boutique and Luxury Accommodation
(edit)

Autumn is upon us but before the cold weather sets in, why not enjoy the last of
. : . summer s warmbh in one of vur many unigue proper lies? Leave carly W avoid the Easter
Categorles InCIUde’ crowds and bask in a peaceful selling such as pic luresque Wanaka, explore e stunming
Helson region, warm your bones in Northiand or discover the arts and crafts as well as
] - w1+ 7 the wines and produce of the Hawke's Ray. Relow we have highlighted some of the huge
L]
Travel & accommOdatlon (] nCl aCt]V]t]eS’ ra]l/coaCh’ array of properties to discover nn accammodate-me.cn.nz. New fealand has so many
wonderful places to stay, find them easily without having to filker out the mundane.

Advertorial articles

camping, motorhoming, tours, transport/rentals)

° H lth : dinary properties are our specialty and we are proud to present this small
ea W I Ig selectio

. . . . Mountain Range Boutique Lod!
« Finance & legal (incl insurance & asset protection) ST A

= e i |
This purpose built, boutique Wanaka lodge is located
° Reti rement lifestyle in 10 acrec of parkland on the Cardrona Vallsy Road,
uffering bavellers a peaceful. mounlain relreal
. emdranment. Madern interinrs titted with Ing fire,
L4 Home & Garden]ng squishy sofas and lusuriously appointed bathrooms
make for a totally comfortable and relaxing stay.
 Pets !
Put your feet up and stay awhile in a garden
. P hammack. Sink intn the autdnor hot tub and =nak up the Southern night sky. Unwind an
o Entertainment/Activities, Food & Beverage the veranda watching the sun set over.the mountains; Breathtaking mountain views ars
wisible from every luxurivus room. Make yourseli al home and let the surroundimgs flood
° Tech nology your space and senses.

For more on this property, click here.
» Cars & Boats
The Loft Bed and Breakfast
° L]feStyle Mested in the tonthills of Havelock North, the heart
of Wine Country, is the Loft Bed and Brealfast. John
and Irls offer warm hospitality and premium Bed and
Breakfast accommodation in their architectural home

Up to 500 words, 5 images. Able to be updated throughout Swonder sotsor g
the year With new OfferS or information. |nClUdeS The quality king and queen rooms are

quipped with en-suites, 3 television, shower ar
. . . . . spa bath, wireless bruadband, eleclic blankels and mere .The house s filled  artistically
newsletter insert. Options to include an AV c[ip or video. with Mew Zealand art and artsfacts and John has an art studio to visit. & sumptuous
cooked brealfast is included and dinner provided on request. Outstanding views are
Optimised for search engine marketing (SEM/SEQ). enjoyed from the extensive decks and the award-winning garden.

High impact visitor targeting

Banners

Jain around 47,800 like
minded individuals and
become 2 Member,

Home page slide show
Five rotations available per month.

ve the Children

Articles

it Ty e et Chdepey Wi Ll £mn

Our columnists

Branded ‘gutters’

Latest Snap Poll

L e e

Wephdars Sety

GROWNUPS004
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High impact visitor targeting

Big Banner display

(760 x 120 sitewide)
~600,000" page impressions per month
Average click throughs above market
averages.

W MyGrownllps Connect  Living (IRl Hedth  Modey  Reticement  News  Games

Tell a Friend about Geowiiips

where GrownUps clic

Try the new Moccona
Inspirations range

Directories  Offers

"‘Emnm ~$3.65 ==

Main Category & Lifestyle/

Sponsorships (468 x 60)

Travel & accommodation, Health &
wellbeing, Money/Finance, Lifestyle,
Retirement Living, Entertainment, Food &
beverage, Pets, Home & garden, Hobbies
& Sports, Technology, Family, Genealogy,
Cars/Boats, Retirement, People, Image,
Competitions, News, Games, Directories.

Get on top of vour

cholesterch

Trying to lower yousr
== cholesterul levels, but

finding it hard? Find out

ahaut annthar froatment

optian. Or discuss with
vour dactor,

7 Live Chat
j With fellew Grownlips n
our mult raam chat
Lisd your Classified
?_/ Humse Slters, Empleymant
‘ R50+

Far Sale, Property &
Peranats

Kol Senual Heallh

Chiech eul the nevw iealed
saction {Plrass nats yau
must be lagged in)

Play utie game < Help save
You can help savn s by
completing the Sa the
Chitdren crossward or

p onghmipadags ey )

Make the Most of Warm Weather in
Boutique and Luxury Accommodation
(edit)

Autumn 15 upon s but hefare the cald weather sets in. why not enjay the bt of
summer s warmih i one of our many urdgue proger e Leavs sarky 1o svold the Easter
crawds and hask in 4 paaceful sotting such #5 pleturssque Wanaka, sxplare the stunning
Nelson vegiun, warm your bores in Nurthlend or scover the arls snd crafls as well ax
the wines and produce of the Hawke's Bay. Belnw we have Mghlighted same of the huge
array of praperties to discaver on picommodateme.conr Hew Zealand has so many
wanderful places ta stay, find them easlhy witheut hadng ta filter cut the mundane

Extraardinary properties are aur spocialey and we are proud ta present this small
selection.

AV clip

Skyscraper display
(160 x 600 sitewide, excludes

iy par gart.
Arsearch sirveys - Got Rewarded Naw
Hesalth insurance prouct comparison

P '\' Quinovic Property
J Management Ltd

® PPLAY

GiftGuide

SelidhboldFM  Contact

sewrch Grawnips (D)
- =

Guide fo
vollow' Retirement [iving

r——
Travel, Accommodat!
Activitios mmmryg

Perpetual

The Perpetual
Mortgage Fund

7.57

homepage)
~600,000" page impressions per month

Average click throughs above market averages.

S Changin

See ink - Jassy Dean Trust
Gardeﬂ Safari - 13, 14
Hu\:rlhﬂ

Win & bavel pass for 2

adults and car, raurn by
‘Walheke kland with
Sealink!

Notices
(sitewide, excludes homepage)

~600,000" page impressions per month.
Image & text.

Featured Advertorial

Up to 500 words, 5 images/logo, links. Can
include GrownUps discounts, competitions
video, AV clips and can be updated
monthly with weekly newsletter links.

Recommended sites link

, |

2 Hevipes
Find sume deliciows recipes
by cBeking hern

Guide to Helirement Living
Gek your own copy for

n
free, here.

‘m.

follow w on Twitler

* Lok here to vee Whals New

» Profile

+ Hassazen (5 new)

» Articles
» Classifieds

The Loft Bed and Breakfast

Hestled in the fanthills of Havelock North, the heart
of Wine Country, Is the Loft Bed and Brealfast. John
and Irig offer warm hospitality and premium Bed and
Dreakfast accommodation in their architec tursl home
with wonderful outdear lhing.

The quality king and quesn rooms arn rquipped with ensuftes. a telmisdnn, shawnr ar
spa bath, wireless broadhand, alectric bankets and mare The hause bs filled artistically
with Hew Zesland art and artefacts and Joha has an art studia to visit. & sumptuous
cacked breakfast i included and dinner provided on request. Dutstanding vews are
enjuyed liom the extensie dechs and the awardowinning garden.

For mare on this property, clizk here,
Wairepo House

Aoy skl comsdinn 1, S fod ard warm hegsitality
this unigue celonial homestead affers ey country
accommadation in the heart af the Helson regian.
Wairepo House i3 an awsrd-winning, stylish country
home featuring native tmbers, stained glass, chapel
ceilings, sunmy dechs and outdoor novks with views
uf the estusry, nathe ferm, expansive gardens and

The five guest suites are each uniquely designed and furnished with robes, goose-down
duvets, underiays, slectric blankets and quality linen. An evening platter of local
delicacies. wine, beers and port, a delicivus gourmet breskfact and pached lunch of your
chuice are included in the tariff,

Far mare on this property, click here,

recommended sites

Hat Travel Desh
Bus Fares around N2 - from 51

D you noed personal hame
omeae can
o find gt

(sitewide, excludes homepage)

~600,000" page impressions per month.
Weather & Poll sponsorships
(sitewide)

~600,000" page impressions per month.

Island/in-article display

e @t ot

Kaikoura
Fine Max= 18°C Mine 11 °C

e

Mare: local | international | marine

wvote in our polls PEW  threr spaclaws Mg sutes with heating and coaling

What da you think the Female
wersion of our recent Silverfox
Competition should be called?
C Silverviuen

O SHlverfoxy Lady

) Fomy Lady

3 SitverSiren

0 SilverkKitty

) Foxy Gal

O Galden Cirl

) Other (Please emall ot vin the
Feedback Form)

Stone Store Lodge

This purpese bullt, architec turally designed,
lsurlais and eca friendly accommadation fust 2 hms
from the centre of Kerker townshic, is the ideal
place o stay when visiting the beautiful Bay of
lelarsds. Hestied amongst superb bush with Kesikeri
inket vews fram wach private deck, the lodge has

o any deslred temperaturr, All roams hae o udtes
and wiretess internet iz mallable.

Tariff includes a healthy full breakfast then later enjoy the outdoor bath satin the bush
and delicious wood fired plaas. Grest restawants, the historic Ketiket! basin “The Cadie
of the Nation™ and the shopping ares of Kevikeri are all within walking distance.

Far mare on this property, elick here,

Accommodate-ie.co.nz is Mew Zealand's langest boutigue sccommodation website,
Article by: Joonre Dovies

Published 27th Felr 2009

Adver Lserent

(300 x 250)

~600,000" page impressions per month
Average click throughs above market
averages.

AKLD - WGTN from $49pp incl. FREE WINE

Adverlisesent

Dcmb the
cheapest bads in town| Book
Hawl

wershop and get free

cleasurable sex tovs for
wiomen and mén

Be in to WIN a bo’

Plan B - Take the uncertainty
ot af your fnancial futuee by
clicking hete

5108,7504L0 and

ed my siger

iz Click for

Ultra V - Perfarmance
Supplemant for Meon
clean & natural sssistance,
find gut more
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High impact member targeting

Solus (single branded eDM)

Email sent to ~35,000+ subscribed members. Target the

entire database or by region, age or gender.
A solus email has your content/brand only.

Average of 35% open rates (up to 50% depending
on the offer)

Click through rates of over 10%

(up to 50% depending on the offer)

Weekly newsletter and
GrownUps offers

Sent to over ~33,000+ subscribed members every week.
Average open rates of 30%, with click through rates up
to 50%.

Options to have a ‘brand takeover’.

1. Top banner display (300 x 65 static)
Click to your website or an advertorial on GrownUps.

2. Skyscraper display (160 x 600 static)
Click to your website or an advertorial on GrownUps.

3. Newsletter editor introduction
35-50 word promotion within the introduction by
our editor.

4, Island display (300 x 250 static)
Click to promotion on GrownUps or to an external site.

5. Newsletter insert (120 x 240 static)
Click to promotion on GrownUps or to an external site.
Includes 25 word promotion.

where GrownUps click...

f

The new

BMW 3 Series.

Welcome to the 3volution.

FRE Investment Briefing &

[ ing for s mew decade

15th Uetobar 2010 GrownuUps News

irnfhis isxie

Wicloome to your

Tt

tocontactus

WE GUARANTEE
THE BEST FARLY BIRD FARES

" Grownlipson

ST TR
\Pwikkteq |

i en Grownlps,

EUROPE
ON
SALE

REDUCED BY
UPTO 21%

perpetual (Y
7.57%

The Perpetual
Martgage Fund
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where GrownUps click...

Research and surveying the audience

Indepth surveying of visitor and member base.
Ability to grow your database (via competitions also)
by integrating forms with articles.

Recent example:

1000+ respondents over a 2-3 week period,

with surveys up to 25mins long.

Quality information and can be linked to or from
an advertorial.

495 the corner...

T T

- . T L

= B
— -
< SR oo B
e ot
e
- hgn. Growrups andy sheri & . &
oo I
e
O orere
v ERae 310
i e
bl

I B | e e

e i, T

,  Foee Aesivemeni Guide
e ot ot e £y Y W0
=

e
L
e e

O :.) Flesits. & Lot isarince
HewIB 148 mdh v
% 1 L e

i

GAmE DWRCIONES UTEN COMDETAISAY  JOUK LOWG FM COALacT

LIS Newn  LISUER (e 16 MBI WeMDEr  LveSll LEERON  HOMSLOODES

& IR Super Gold Survey for GrownUps

PRy ‘ieass o b it i the Sy Gkl (s wa sk e
ik t0 Chat by v e
il Cren i oy

sowch et (D
ket 1 1+]

Cuade
Vol Rubenmont o)

Drscover
e weloury o
St hawtr e

»

offers

Technical Specs

Accepted Data Formats Include

 GIF, JPG, SWF (must have a backup GIF or JPG), HTML, Third Party Redirect Tags

ClickTAG Specifications for flash files

o The destination URL should not be embedded in the Flash file; instead the variable clickTAG should be
referenced. We will assign the destination URL to this variable, allowing us to track clicks on the advertisement.

Create a button or movie clip on the top layer with clickTag as the symbol name. Add the standard clickTAG code

to Frame 1 of the Timeline.

on (release) {
getURL(_levelO.clickTag, “_blank”);

Creative

Tile (newsletter - static jpeg)
Big Banner

Skyscraper

Island Ad

Sponsorship

Solus (eDM) (HTML) use of background images. Embed any click tags.
Please prepare for “disabled images” and ensure that all images have

appropriate ALT attributes. Ensure tested across various email clients.

For addressing, Dear [firstname, fallback = GrownUps Member]

120 x 240, 300 x 65,
160 x 600

760 x 120
160 x 600
300 x 250

468 x 60

500 wide

39 kb

39 kb

39 kb

39 kb

39 kb

100 kb
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50+ Community "\ .co.nz

Rate card channels

Start-Up visitor targeting

Advertorial (12 Months - change out every 3 months, newsletter link): $1200 per annum

Advertorial + AV clip with voiceover

(12 Months - change out advertorial every 3 months, newsletter link): A28 e it

High Impact visitor targeting ( from $750 per month) All include advertorial content

Featured Advertorial: $750 per month
Recommended Sites Link (sitewide, excludes homepage): $1200 per month
Homepage slideshow image $2000 per month
Notice (sitewide image & link excludes homepage): $2000 per month
Sponsorship (category, poll or weather): $2000 per month
Button (sitewide excludes homepage, expanded image): $3000 per month
Display banners (Min 50,000 page impressions): Cost per 1000 views $35 CPM
Branded sitewide ‘gutters’ $1000 per day

High Impact member targeting ( from $1000 per month) All include advertorial content

Internal messaging to memberbase

(no time limit on opening, min full dbase): 3¢ per message

Newsletter insert (& 35 words): $1000 per newsletter
Newsletter banner (300 x 65, 300 x 250, 160 x 600): $1500 per newsletter
Newsletter editor introduction + newsletter banner: $2000 per newsletter
Competitions (forms, newsletter promo, keep dbase): 1 month $2000 per competition
Solus single branded eDM (min $2000 spend): 27c per email

Other targeted member & visitor channels, creative services

Research - Member & Visitor surveys: POA
Video - in-article options POA
Microsite - product launch, ownership of a sub category: POA
s Creative design services & writing/content production POA
g - Please note discounted rates for multi/longer term bookings - Maximum file sizes apply
§ - All prices exclude GST and any creative costs - Rates effective October 2011 7
(O
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Monthly high impact packages (min 3 months)

NIVEE

Bronze:

Featured Month
advertorial
+ Recommended Featured Month
Sites Link advertorial

+ 1 x Newsletter + Recommended Featured Month

insert Sites Link advertorial

Cost per
month

Rate card
Value per
month

*All prices exclude GST, any creative costs and are for a minimum 3 consecutive month booking period, billed
and paid for monthly in advance.

Please note that audio and video options are available

Contact: garth.hill@grownups.co.nz 09 377 4567, 021 836 307; richard.poole@grownups.co.nz 09 377 4568, 021 742 597 8



